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You may have heard me say this before... blogs are the best darn content marketing
tool on the planet!

But maybe you don’t see it that way. You may have a blog and find it a pain to keep up.
It’s just hard to come up with fresh content all the time. Maybe you tried blogging for a
while, but you aren’t seeing any big benefits for your business.

| understand this, because | hear complaints from clients all the time...

“Help! Patsi, | confess, I'm a reluctant blogger. I've been writing on my blog for
the last couple of months. But I’'m only getting 15 visitors a week and no
comments. | haven’t sold any of my products and no new clients have come to
me from the blog. It’s getting harder to write on it, since no one seems to read it
and I’'m not getting any results.”

“Show me the money!” she says.

And quite frankly, after all the effort, if it’s not bringing in clients, sales and money, why
waste time posting on a blog? There are too many other things to do when you want to
actively market on the Web and still run your business.

No wonder it’s hard. Where do you to find the energy and motivation? No wonder
people become reluctant bloggers.

Why do so many business owners start writing interesting blogs and then fade away?
Some estimate that 50% of blogs are abandoned within 90 days.

It doesn't look good when a visitor stumbles on your blog or finds a link to a blog post
when they do a search, and then discovers nobody has bothered to write a new post for
three months. It’s the same experience as walking into a store in April to see Christmas
decorations still up. Where is everybody?
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As founder of The Blog Squad, I've set up some pretty good-looking blogs and trained
some great professionals how to use their blogs to get real results. Some take to it like
ducks to water, and others struggle. | often wonder why...

Quite frankly, it makes me sad and a little frustrated. It’s not that | don’t understand the
time it takes to keep your blog up to date. Believe me, | know. It’s just that | hate to see

that happen when, with a little tweak here and an adjustment there, a blog can work for
you spectacularly.

Wouldn’t it be good if | could give you a formula, like 4 easy steps for making your blog
work better for you? What if | could save you some time and energy? | believe I've
found a system for optimizing a blog for maximum results.

Blogging for your business is a marketing task you must consistently do if you want it to
work to attract new clients, build visibility for your business, and generate more
revenue.

But you must know what to pay attention to, where to direct your energies.
Why blogs get abandoned

Recently | did a survey among bloggers who have stopped blogging regularly. Here are
some reasons some people give for letting their blogs go:

Not getting many comments

Not enough subscribers

Didn’t see any increase in traffic to their website

Too hard to come up with new content every week

Couldn’t figure out how to promote their products and services

uhwnN e

Quite often there are simple solutions to these issues. That’s when | get frustrated.
Business blogging is not rocket science; sure, it requires some work. But if these
bloggers only knew how to fix these problems, they wouldn’t give up and let their blogs
fade away.

If only these people knew!

When | do an extreme blog makeover, for example, | can often boost blog traffic quite a
lot (500%). For example, here’s what happened with this San Francisco chiropractor:

“1 came across the Blog Squadfteand
listening and reading about some others that had done it already.
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We are % of the way done and my blog looks 100% better than before, | am

posting almost every day, and my blog traffic has increased 500%. It is currently

my #1 source of new patients. And, the patients that come from the blog are

better educated and seemtoget better resul tld. wlotr'tsh a tl. d
—Dr. Eben Davis, Chiropractor, San Francisco, CA

There are often simple work-a-rounds that solve blogging problems if only bloggers
knew about them.

But they don’t know about them, and that’s a shame. You’re probably an intelligent
professional who knows a lot about your business, but like many of my clients, you only
know a little about business blogging and how to use blog content for marketing.

Imagine what it would be like to tweak your blog where it counts and start getting
results every time you posted? When you think about it, why would you know what to
do to make your blog better? You’re an expert in your business, not in business

blogging.

| worked with the “reluctant blogger” mentioned earlier, and showed her how to fix her
blog for results. After only one month, she was getting 500 visitors a week. It’s been a
couple of years now and her blog has thousands of visitors, and is a reliable source of
business leads and sales.

But she almost missed the boat. She could have easily abandoned her blog. She
wouldn’t have benefited from the easy, semi-automatic marketing results that blogs
provide.

Content Marketing with a Thailand Golf Blog

Here’s an email | got after working with Mark Siegel, who runs a golf and travel blog,
The Thailand Golf Zone:

“Being a business located half way around the world from most of our clients,
the single biggest hurdle | face in closing new business is that of trust! Towards
this end, the Thailand Golf Zone blog has enabled me to develop relationships
with prospects far beyond other businesses using more conventional techniques.

“Based on new client feedback, over 85% of prospects read and/or subscribe to
my blog before choosing to do business with my Thailand golf travel company,
www.golfasian.com.

“...while running at an annual turnover in the $2-3 million range and year to date
growth of 70% (by far the fastest in the industry), it does not take a rocket
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scientist to estimate the value of the Thailand golf zone at around $875,000 in
new orders this year alone!!!!”

If my math is correct, that’s nearly a 30% increase in his business that Mark attributes to
his blog. Now, he’s in a big ticket business, but be aware that it’s not easy to get found
in his niche —travel AND golf, and so his efforts have really paid off.

w
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Let me add something here to be clear. Mark Siegel, didn’t spend a lot of money to do
this.

e He didn’t spend a fortune with an expensive web designer, he hired me to set up
his blog and train him how to use it.

e He didn’t have to ante up thousands of dollars for a Search Engine Optimization
expert or Pay Per Click advertising.

All he did was:

Get a professional blog set up by The Blog Squad

Get trained in how to optimize a business blog in 4 key areas

He’s consistently posted 2-3 times a week

He writes to educate, entertain and engage with readers

He knows how to use the key words his clients are searching for on the Internet

All'in all, he probably spends an hour a day updating his blog. The point here is this:

e [tisn’t expensive

o |tisn’t difficult

e |t doesn’t require tech staff

e |t doesn’t require a lot of time

Writing on your business blog is like writing email. It’s like having a conversation with
your ideal client about their problems and how you can solve them.

Why are so many business blogs missing the boat?
And why are so many of them boring?
I've found four reasons:
1. A wide misperception that blogs are personal diaries

2. Alack of understanding about how and why a blog is an essential marketing tool
for today’s businesses
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3. Overemphasis on design and a lack of attention to content, outreach, and
action... or the reverse

4. A misconception that the only way to make money with a blog is through ad
networks

Reversing the Client Chase

| view business blogging as an attraction strategy, rather than an activity that earns
income via ads. Your blog is like a fishing-net that you throw out into the World Wide
Pond which catches new leads who nibble on your words like fish on bait.

| believe your blog is a powerful client magnet when done the smart way. It reverses the
client chase. But few bloggers have a grasp on what a good business blog looks like and
what kinds of content make sense for their readers.

Your content is key, of course. It’s the bait that beckons a fish to the hook. Your words
— when you’re using keywords right — will attract the very people who are looking for
the solutions you write about on your blog.

The Trap of Good Content

Content is King of course, but there’s more to it. You write about your expertise to
educate and inform your readers, and to build relationships with them, but you’re not
doing it for the fun of it.

All this writing on your blog has a purpose: to increase your business.

You probably read a few blogs yourself, ones where the author shares a lot of personal
stories and opinions. Some of these are clearly ego blogs — designed as self-expression
publications for the blog author. The content is only interesting if you genuinely care
about the author or the topic.

Good content isn’t enough. Besides writing relevant content that is valuable to readers .
.. besides establishing yourself as the go-to expert in your niche, there’s another reason
to spend your precious time and energy blogging.

And that reason is the same reason you went into business: to provide products and
services to a targeted group of people for a fee. . .to make money doing what you love.

3 Key Questions to Ask

Everything on your blog should lead to results for your business. And that doesn’t only
mean good content. Everything — from the design, the colors, the images, the
placement of the items in the side bars, to how you invite comments, to how you
explain how to hire you or buy from you — everything on your blog counts!
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1. So why do so many business professionals spend their time writing valuable blog
content, yet ignore the design or the calls to action?

2. Why do many business blog authors completely ignore other blogs in their field?

3. Why are blog authors only posting once or twice a week (or less!)?

The Big Biz Blog Dilemma

Quite frankly, | don’t get it. It’s like having a Ferrari and only driving it 20 mph to church
on Sundays... Most professionals | know with blogs aren’t using them to their full extent.

Is it because there’s no Graduate School for Business Blogging, and people just haven’t
learned how to make their blogs work for their business the way they should?

One Monday, not so long ago, | sat down with a large cup of coffee and | wondered
about these questions. | made a list of everything that’s important on a business blog.

Then | organized the list into groups that shared common elements. | came up with four
essential key areas for successful business blogs.

Only four things to pay attention to — that’s not too bad. And if you want to master
content marketing with a blog for your business, it’s not that complicated or time-
consuming to grasp.

| believe without a doubt there’s a simple way to master content marketing with
blogging — and this simple four-step system will turn your blog into an effective
marketing tool. I'm sure it will help you and | want to share it with you.

4 Keys to Solving the Biz Blog Blues

The pay-offs from persistent content marketing with a blog can be enormous, but the
key is optimizing your blog for business.

Here are the four areas you need to pay attention to if you want good results:

Contentc ¢ K S C 2YdaMdus®w@itk frequent posts with valuable information your
targeted audience needs and wants. You must write to educate, entertain, engage and
enrich the lives of your readers.

Outreach — The blogosphere is the community of all the blogs and blog readers. If you
reach out to those in your niche, you become part of a larger community and connect
with more people.

You must use social sites like Twitter, LinkedIn, and Facebook to drive traffic back to
your blog. You'll become well-known in your niche. Your blog gets noticed, you get more
traffic, you get more potential business.
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Design — First time visitors to your blog should be able to see in a blink if this blog is for
them. Your banner should tell readers the benefits they will get from reading and
subscribing, and who you are as the blog author.

With design, it’s the little things that count toward building trust and confidence in you
as author and you as business owner. If your blog is confusing, has too many options
and choices, visitors are “outta-there”: click and bye-bye.

Action — At a minimum, you should be asking your readers to get involved by
commenting. The more they participate on your blog, the stronger the connection with
you. When readers know, like and trust you, (KLT factor) it’s easy for them to buy from
you.

Yet so many blog authors forget to ask readers for their opinions and experiences. Or
they are afraid to ask a question for fear that no one will respond and the blog will look
unread. Only 1-2% of readers will bother to comment; you must ask anyway.

Many forget to ask readers to subscribe using an email delivery system like Feedburner
or Feedblitz. They put the RSS icon up there on the blog and forget that the majority of
blog readers don’t understand what RSS is or know how to subscribe using a feed
reader.

And some aren’t using Twitter, LinkedIn or other social networking sites to pull in new
readers. That’s too bad because readers who come from those sites are more likely to
leave a comment and participate on your blog.

Content, Outreach, Design and Action

This is my Blog Squad simple 4-point CODA system to optimize your blog for business.
When you pay attention to critical elements in each of these areas, you’ll see improved
traffic and improved results.

| don’t want you to fail at blogging — or let your blog fade away.

Many business professionals have blogs, but like the Ferrari in the garage, they aren’t
using it to full advantage. And that’s a pity.

Putting it all together for a balanced blog

If you’re like most people, you’ve probably focus on the parts of your blog that most
interests you.
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For instance, if you're technically inclined, you might spend your time fiddling with the
design and the layout, and having fun with it. There’s nothing wrong with doing that —
design is important.

But remember, I'm talking about getting results for your business. You also have to pay
attention to the other three areas: the content, outreach, and the calls to action.

If you're going to spend 30 to 60 minutes a day on your blog, you want that time to pay
off. You want results.

Keep in mind that, no matter which of the four elements you like to do, successful
content marketing with a blog — one that gets results for your business — requires all
four of these factors to be addressed. A balanced blog built and maintained on the
CODA System continually gets more visitors, and more customers, for your business.

How Does a Blog Work for Your Business?

Let’s look at The Big Picture, how blogs fit in with how you get business results online.
Here’s my online marketing formula:

1. Attract the right kind of prospects to your website or blog with keyword-rich
content

2. Give them something free in exchange for their email address (ebook, white
paper, special report)

3. Follow up with content that convinces them you’re credible and trustworthy

(autoresponder messages)

Make a compelling offer for an information product they can buy

Convert the visitor/reader to a client

Continue the conversation and Up-sell to higher ticket products and services

Recycle: attract, give, convince, sell and up-sell

Nouwvsas

A formula is great because it simplifies and breaks down a long and complicated process
into clear steps.

The Problem with Formulas

But you see, even though a simple seven-step formula is a great road map — it only tells
you what to do, not how to do it.

I’'m always amazed at the information products you can get online — especially the ones
for free — that promise to solve problems but only give you steps to a formula. Without
revealing the “how,” these information products are worthless. Everybody knows what
the problems are, and the solutions are easy enough to imagine.
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The hard part is revealing the “how” — how do you write content that is keyword-rich?
Which keywords work better? What is useful and relevant content that works to attract
your ideal clients?

The truth is that these questions, unless answered, are the real keys to making money
online using content marketing with a blog. Step 1 doesn’t tell you what you need to
know.

Even knowing that you must pay attention to the four essential elements of Content,
Outreach, Design and Action is only a part of picture. I've just told you what to pay
attention to; | haven’t yet told you how to optimize each part...yet.

And here’s another concept to learn about how all this content marketing works...
The New Shift in Marketing Focus

You can’t pick up a marketing book from the last 10 years that doesn’t talk about the
shift away from a focus on products to focus on the customer. What this means is that
your marketing materials are no longer designed to sell, but to create long term
relationships with customers.

So instead of writing on your blog about yourself and your own experiences (old school
blogging), you must make the shift to your readers and focus on them (content
marketing using a blog for business).

Yes, you can share your personal stories. People love stories. Make sure your stories
have a teaching point, that there’s something relevant for the reader.

Instead of writing copy to sell your products and services, you're now must write
content that teaches and influences. And, you must be flexible and swift, because we
are living in a state of accelerated change.

Survival of the Quickest

As Charles Darwinsaid, “l t ' s nmost mtelligehtef the species that survives the
longest; 1t s the”most adaptabl e.

Today’s business and marketing environment demands continuous learning, an adaptive
trait that favors those who rapidly learn new things.

It doesn’t matter what business you’re in, or what products or services you offer. What
will give you competitive advantage is how Ill you can stay ahead of the curve and
continue to deliver valuable, relevant information your customers can use.
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Why Business Blogs Are Here to Stay

A business blog is the ideal tool for you to demonstrate your expertise and credibility
because you can gift to your readers all the knowledge and wisdom you have in your
niche. No other marketing tool offers the possibility to stay in touch with potential
clients on a daily basis if you wish.

Not only that, but no other tool offers the ability to communicate in real time on a
global level to the very people in your target audience who are looking for solutions to
their problems. You have the possibility to ask readers what they want, what their
challenges are, and help them find satisfaction.

If their problems change or evolve, then you provide new solutions. If there’s something
new in your niche, you tell them about it. You create loyalty, trust, and connections.

Blogs may be considered a fad to some and in some niches. But as a savvy professional,
you have a choice to use them to their full advantage or not.

That’s why | realized that | needed to deliver more than just information on four areas
essential for Content Marketing with Blogging.

The True Value of a Better Business Blogging System

More than the “what to do” on your business blog, you need to know the “how to do
it.” Publishing on a business blog requires more knowledge and skill than you may have
realized when you first started your blog. Because it is extremely powerful as a
marketing tool, you need to know how to manage it properly and then how to change it
when needed.

For example, let’s just take the Content part of our 4-Point CODA System. Writing
effective content for your business blog is sometimes really easy. But when you think in

terms of this new shift in marketing focus to the customer, it’s a new ball game.

In fact, based on what I've just shared with you, blog writing probably now seems more
difficult. The truth is writing effectively on your blog requires new learning all the time.

Content Marketing is Getting Harder
Here are some reasons content marketing is getting more challenging. There exists:
1. Ashift away from focusing on your products and services (what you know well)

2. A shift towards the reader/customer and their needs (what you may not know
very well)
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3. A business environment that is changing rapidly

4. More people online in your niche writing about the same things (some better,
some worse)

5. A huge volume of content about everything possible, creating information
overload for readers

This makes it harder for you to grab readers’ attention and get through to them.
However, readers are still hungry for solutions and are looking for trustworthy
professionals to work with.

As marketing guru Seth Godin writes: “With 80 million other blogs to choose from, |
know you could leave at any moment (see, there goes someone now). So that makes
blog writing shorter and faster and more exciting.”

That makes blog writing more challenging as time goes on.

Learn and Adapt

It been said that what’s required for the 21° Century is continuous learning and
creative adaptation. Will you lead your business to greater success because you are
able to stay nimble, learn quickly, and switch to better tools and tactics?

Or are you going to wait until it’s an absolute necessity to change?

Content marketing and business blogging is an opportunity for you to continually learn
about your customers and rapidly adapt to their needs.

But only if you use your blog correctly, with content, design, outreach and action.

Your Ferrari needs to get out of the garage. You need to use your blog at maximum
rpm’s.

Your business blog shouldn't be treated as a "delivery platform" for information, but
rather a dynamic, engaging, interactive open-window for readers to connect with you.
You've got to stay ahead of the learning curve, and you’ve got to deliver what your
readers want.

There’s a big opportunity for you to capitalize on all the knowledge and skills you’ve
gained in your field over the years by teaching what you know to the people who need
and want that information.

R ——
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You didn’t get to where you are in your field by chance. You studied and learned your
profession. Why would you expect your business blog to suddenly appear online and be
a raving success?

If you apply the same effort to learning how to blog effectively as you have to other
skills for running your business, you’ll reap untold rewards in terms of spectacular
results directly related to your blog.

If you’re going to use your blog for business, you might as lll learn to use it the way it
can and should be used, with all the advantages befitting one of the greatest marketing
and relationship building tools invented since the web came into existence.

It doesn’t matter that things are changing rapidly as long as you are willing to
continually learn and stay flexible. People aren’t changing that much: they still have

basic needs and wants, and problems that require solutions.

| hope that as you read this, you’re thinking about your own blog and how you can make
it better. | want you to think long and hard about this.

I've seen far too many intelligent business owners fail to “get” blogging because they
tried and it “didn’t work” for them. But the truth is they tried using their limited
knowledge of how blogging is “supposed to be done.”

| know you are capable of better content marketing through business blogging.

The four keys I've asked you to pay attention to are essential. | feel strongly that if you
optimize each area of your blog — Content, Outreach, Design and Action — you'll start
getting better results for your business.

So here’s the real question, my challenge to you:

Will you optimize your business blog for spectacular business results?

Blog technology is amazing because it can provide you with a powerful communication
tool to attract customers and build relationships with them.

Will you step up to the plate and learn to use it better than you’re doing now?
How You Can Blog Better Now

This report represents the foundational knowledge and the proper mindset for
exploring the benefits of content marketing through better business blogging.
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If you're interested in learning how we can work together to achieve spectacular results,
please visit this page and learn how we can work together:

http://www.coachezines.com/hire-patsi-get-content-marketing-results.html

I no longer do blog set ups; there are plenty of tech experts who do a fine job with
Wordpress or Typepad blog platforms and themes.

The key to success is with what you do with your blog once it’s set up. Anyone can buy
a Ferrari, not everyone can drive one well.

(Well, with that kind of money, maybe you’d get a chauffeur to go with it?) The good
news about blogs is that they cost a lot less!

If you'd like a blog review, or a content marketing strategy review, click on the How to
Hire Patsi page. | also write articles, ebooks and white papers for Coaches and
Consultants.

Thanks for reading this special report. | sincerely hope you find value in this information.
If you don’t find this valuable, or if I've missed the boat on something important, please
let me know. This is an interactive age and it’s so easy to update and improve things.
Please help me out by letting me know where you think I’'m wrong or that I've left out

an important piece of the marketing puzzle.

Rest assured that just because you’ve downloaded this free report, | won’t abuse the
privilege by sending you hyped-up marketing blasts.

Thanks for reading, and | hope to have a new and exciting relationship with some of you
in the near future.

Blog on!

Patsi

Patsi Krakoff, Psy.D., The Blog Squad
(US) 858-375-5048

P.S. If you haven’t already, subscribe to my blog at http://www.writingontheweb.com to
learn more tips on creative Content Marketing to attract, sell and profit online.

Also, if you’re an executive coach, check out
http://www.ContentforCoachesandConsultants.com
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Patsi Krakoff, Psy.D.

Hi, this is me, happy because I'm blogging! | usually post every morning, before the sun comes
up over Lake Chapala, in Ajijic, Mexico.. My two kitties, Huey and Dewey, nudge me out of bed
and while I'm serving their breakfast I’'m thinking about what my next blog post might be.

It helps that I've been working online since 1999, and have been writing my entire life, starting
with an old typewriter at age 11. | won a Ford Motor Company Journalism scholarship to college,
and wrote freelance for many years in Paris, France, mostly for Vogue Hommes, the men’s
magazine.

| am passionate about content marketing, e-newsletters, ebooks and white papers, and am
available for ghost writing projects. | have a doctorate in psychology -- that’s a really good
background for being able to connect with readers online.

How to Work with Me:

http://www.coachezines.com/hire-patsi-get-content-marketing-results.html

How can | help you? There’s a page on my writing blog that describes my services, and I’'m open
to working with you to create results with your content marketing online.
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